RESUME 
FOR  
BRIGHTON NYAGADZA 
Residential Address: House No. 39, Kudzanai Street, Rujeko, Marondera.
Cell: +263 773 204 221, +263 715 035 796, +263 732 204 221
E-mail: brightonnyagadza@gmail.com/bnyagadza@muast.ac.zw
DEMOGRAPHIC INFORMATION

Date of Birth: 04 January 1989
Sex: Male 

Official Sites: LinkedIn, ORCID, Twitter, Facebook, Instagram, Google+ & YouTube.
Place of Birth: Seke North, Chitungwiza

Religion: Christianity
Marital Status: Single

Health: Good

Next of Kin: Dr. B. Nyagadza (+263772 391 117)

Relationship to Next of Kin: Brother
Languages: English and Shona Native
Nationality: Proud Zimbabwean

I.D. Number: 59-2001856-C-34

Passport Number: CN533641
          Driver’s Licence Number: 68202HC [Class 4 (Four)] 
LIFE PHILOSOPHY

Work like you don’t need money, love like you’ve never been hurt, and dance like no one’s watching - unknown.

GOALS AND OBJECTIVES
I am a highly motivated and versatile academic looking for a new and challenging position in the higher education sector focusing on marketing and business education. I also aim to be a prominent marketing academic, with more inclination towards research in any field of marketing.
STRENGTHS
A professional man with analytical and academic research skills, able to work under pressure, good leadership qualities, high scientific writing, quantitative, communication and computer skills. I am committed to achieving and exceeding demanding targets while remaining focused on providing an exceptional standard of service to clients and the community.
MOST PROUD OF

Loyalty and persistence I depicted despite the hard moments and my willingness to stay with CBC after the acquisition. Courage to take a sinking ship and try to make it ﬂoat. 
WORK PROFILE
University full time lecturer and Acting Chairperson of Supply Chain Management & Marketing department at: Marondera University of Agricultural Sciences and Technology (MUAST) (formerly University of Zimbabwe College of Agricultural Sciences & Technology) in Marondera, Zimbabwe (May 2019 to present). Faculty of Agribusiness and Entrepreneurship, Department of Marketing. University service: Member of the MUAST Strategic Marketing Committee and Faculty Board Member. Experience of lecturing:

1. Ethical Issues in Digital Marketing, 
2. Principles of Marketing 
3. Agricultural Marketing
4. Fundamentals of Digital & Social Media Marketing

5. Introduction to Digital Marketing 
University adjunct lecturer, and research supervisor at Zimbabwe Ezekiel Guti University (ZEGU) in Bindura campus and Harare teaching & learning centre (March 2018 to present). Experience of lecturing:

1. Consumer Behaviour, 
2. Supply Chain Management, 
3. Retail Marketing,

4. E-Commerce,
5. Selling & Sales Management

University adjunct lecturer, and research supervisor at Zimbabwe Open University (ZOU) Harare campus (March 2017 to present). Experience of lecturing:

1. Strategic Management, 
2. Industrial Marketing, 
3. Sponsorship Marketing Management, 
4. Customer Relationship Management, 
5. Brand Management 
6. Direct Marketing

7. Internet Marketing

Property Negotiator at Darwin Properties, Real Estate Management Company, situated at Number 3 Chelmsford road, Belgravia Harare. (Jan 2011 to March 2011).
11 years of teaching experience majoring in Business Studies, Economics and a minor in Geography from Ordinary level to Advanced level. The following are the learning institutions taught at SPECISS College Chitungwiza Campus (August 2008 to November 2008) and Community Based College Chitungwiza (CBC) (February 2008 to June 2008).
Ezekiel Guti Community College (EGCC) of ZAOGA Forward In Faith Church Chitungwiza (February 2009 to April 2019). Posts held at Ezekiel Guti Community College: 
1. Substantive Examinations Administrator (January 2016 to April 2019), 
2. Acting Deputy Principal (July 2016 to November 2016), 
3. Senior Master (January 2011 to Dec 2016), 
4. Head of Department Commercials (H.O.D) (January 2012 to December 2013), and 
5. Sports Director (January 2009 to December 2015).
 WORKSHOPS AND CONFERENCES ATTENDED 
20th International Business Horizon-INBUSH ERA WORLD SUMMIT, 18th to 20th of February 2020, Amity University, Sector – 125, Noida, Uttar Pradesh, India.

1st International Sustainable Strategic Supply Chain Management Research Conference Chartered Institute of Logistics and Transport (CILT) & Chinhoyi University of Technology (CUT) (Chinhoyi University of Technology main campus 17 - 18 December 2019).

Grant Proposal Writing 23 - 24 July 2019, Marondera University of Agricultural Science & Technology (MUAST) under the facilitation of Dr. L. Macheka (MUAST Director of Innovation and Technology Transfer) and Prof. Nyamadzawo (Bindura University of Science Education).
12th Zimbabwe International Research Council Symposium (ZIRCS) (Harare International Conference Centre (HICC) 13 - 15 February 2019).

Midlands State University International Conference on Sustainable Economic Transformation, Innovation and Governance in Emerging Economies. (Midlands State University 6 - 8 February 2019).
Zimbabwe Physical Education and Sport Teachers Association (ZIPESTA) International Scientific Conference (Venue: Harare Girls High School 09 - 15 December 2018).
Springer Link (a leading global scientific, technical and medical portfolio) Author Workshop in collaboration with Midlands State University (MSU) Library 2nd of July 2018 at Midlands State University main Campus.
Research Methods workshop hosted by the Midlands State University (MSU) Faculty of Social Sciences in partnership with CODESRIA on Qualitative Research and Data Analysis Software Packages on the 21st and 22nd of June 2018 at Midlands State University (main Campus).
Public Private Partnership (PPP) Zimbabwe International Conference and Expo hosted by Zimbabwe Ezekiel Guti University (ZEGU) in collaboration with The Chartered Institute of Project Managers Zimbabwe (CIPMZ) 30th to 31st of May 2018 at Harare International Conference (HICC).

Midlands State University (MSU) Research Ethics Awareness and Training Workshop held at the main campus in Gweru (held on the 24th of April 2018), facilitated by Professor Paul Ndebele (MRCZ).

Zimbabwe Ezekiel Guti University (ZEGU) Teaching, Supervision, Research and Professional Ethics Workshop. Held at Bindura Campus (1st of March 2018).

University of Zimbabwe Research (UZ) Week Expo themed 'Serving the Nation through Research, Innovation and Partnership' (24th to 29th of July 2017), Harare.
Midlands State University (MSU) Post Graduate Research & Research Methods Workshop by Prof Patrick Ngulube (University of South Africa Faculty of Arts Honourary Professor) (28th of July 2017).
Midlands State University School of Social Work hosted Dr N. Nyathi (Anglia Ruskin University) Inter-Professional Collaborations in Child Protection: A case of parenting (27 July 2017), Harare.
Training of Trainers by Young Africa Skills Centre (YASC) Chitungwiza, on HIV/AIDS & Gender Peer Education, (26th to 29th of November 2012), Chitungwiza.
Young People’s Sexual and Reproductive Health Information & Services Advocacy (YPISA) conference, facilitated by Youth Advocates Zimbabwe (YAZ) sponsored by SAFAIDS, Young for Real, and USA Agency: (25th to 26th of September 2012) at Chitungwiza Utano Centre, Chitungwiza.
Environmental Management Awareness workshop by The Mukuvisi Woodlands Association, Nature Reserve and Environment Centre (October 10th of 2011), Harare.
PROFESSIONAL MEMBERSHIP
Power Member of the Digital Marketing Institute (DMI PM) (Duncairn House, 14 Carysfort Ave, Blackrock, Co. Dublin, Ireland) registered April 2020.

Associate of The Chartered Institute of Marketing (ACIM) (Cheltenham, Berkshire, United Kingdom) (elected 2017 to date).

Full Member of the Marketers Association of Zimbabwe (MAZ), Milton Park, Harare, (since 2013 to date). 
RELIGIOUS SERVICE AND SOCIAL MEMBERSHIP
Deacon & Child Evangelism facilitator, ZAOGA (FIF) Seke 3, Unit G Extension, Kingdom Life District, Chitungwiza (2015 to date).
Co-ordinating Teacher for ZAOGA Forward in Faith Colleges and High Schools Ministry (FIFCAHSM) (2009 to date).
Chairman of the Chitungwiza Inter-Colleges Sports Committee (CICA) Harare Metropolitan District (Jan 2010 to Dec 2010).
Member of the Harare Inter-Colleges Sports Committee (HICSC) Mbare - Hatfield District (2011 to 2012).
Treasurer of Harare Inter-Colleges Sports Association (HICSA) Mbare - Hatfield District (Jan to Dec 2013).
ACADEMIC & PROFESSIONAL QUALIFICATIONS 
Marondera University of Agricultural Sciences and Technology University Personal Webpage URL code link: https://muast.ac.zw/team/mr-brighton-nyagadza/
LinkedIn Profile URL code link: https://www.linkedin.com/in/brighton-nyagadza-acim-61a7365b/
Researcher ORCID Identifier URL code link: https://orcid.org/0000-0001-7226-0635
Google Scholar URL code link: https://scholar.google.com/citations?hl=en&user=EBiDJ2kAAAAJ
Passed ‘9’ Zimbabwe School Examinations Council (ZIMSEC) ‘O’ Levels (Commercials), including English Language, Mathematics & Economics - Seke One High School (Chitungwiza) (Zimbabwe) (2005).
Passed ‘3’ Zimbabwe School Examinations Council (ZIMSEC) ‘A’ Levels (Commercials), Management of Business, Economics & Geography - Seke One High School (Chitungwiza) (Zimbabwe) (2007).
Gained Continuous Professional Development (CPD) hours of the Digital Marketing Institute (DMI) Dublin, Ireland, for the following sprint short courses: Big Data Analytics, Content Marketing, Global Data Protection & Regulation (GDPR), User Experience (UX) Essentials, Customer Experience (CX) Essentials & Graphic Design for Essentials (2020).

Certificate in Young People’s Sexual and Reproductive Health Information and Services Advocacy – Youth Advocates Zimbabwe (YAZ) in collaboration with Young For Real (YFR), Southern Africa HIV and AIDS Information Dissemination Services (SAFAIDS) and European Union (EU) (2012).

Diploma Certificate in Accountancy - Southern Africa Association of Accountants (SAAA) (Harare National Headquarters) (Zimbabwe) (2014).
Bachelor of Commerce (B.Com) (Marketing) Degree - Upper Second Class division (2.1) - Zimbabwe Open University (ZOU) (Harare/Chitungwiza Regional Campus) (2014). Dissertation: Brand competition in the Zimbabwean Food Manufacturing Industry: A case of national foods limited (NFL) (2009 – 2013).
Executive Certificate in Export Marketing & International Trade (ECEMIT) - Merit - University of Zimbabwe (UZ) (Mt Pleasant main campus) (2013).

Professional Marketing Diploma (Prof Mktng Dip) (Driving Innovation) - The Chartered Institute of Marketing (Moor Hall, Cookham, Maidenhead, Berkshire, United Kingdom, Europe) (2017).
Certificate of Associateship (ACIM) - The Chartered Institute of Marketing (Patron HRH: The Prince Philip KG KT, Duke of Edinburg England and Wales, United Kingdom, Europe) (2017).

Post Graduate Diploma in Education (PGDE) (Business Studies & Economics) - Zimbabwe Open University (ZOU) (Harare/Chitungwiza Regional Campus) (2015). Dissertation: Why Students Fail Geography At Advanced Level: A Case Of Ezekiel Guti Community College In Chitungwiza District (2009-2014).
Master of Commerce (M.Com) in Marketing Strategy Degree - Midlands State University (MSU) (Harare Campus) (Zimbabwe) (2016). Dissertation: The Impact of Public Relations on Students’ Enrolment in Zimbabwean Private Education Sector.
Certificate in Research Ethics (Post Graduate) for Higher and Tertiary Institutions – Midlands State University (MSU) in collaboration with Medical Research Council of Zimbabwe (MRCZ) (2018).

Certificate of Colloquium Presentation for the Doctor of Philosophy (Ph.D) Proposal - Midlands State University (MSU) (Gweru Main Graduate School of Business Leadership) (Zimbabwe) (2018).
Current studies - Doctor of Philosophy (Ph.D) Commerce in Marketing Management - Midlands State University (MSU) (Zimbabwe). Thesis topic: Corporate Storytelling for Branding and Perceptual Influences of Internal Stakeholders: A Study of Selected Listed Companies in Zimbabwe (fully registered candidate). Supervisors: Professor Ernest Musungwa Kadembo (Richmond The American International University in London, United Kingdom (UK) & Dr. Africa Makasi, Namibia University of Science and Technology (NUST) Harold Pupkewitz Graduate School of Business (HP-GSB, Namibia)
RESEARCH 
PUBLISHED ORIGINAL RESEARCH PAPERS 
Musingarimi. H., Nyagadza. B & Vingirayi. I (2020). Corporate rebranding strategies effect on brand performance: Evidence from a Selected Telecommunications Zimbabwean Company. International Journal of Economics, Commerce & Management (IJECM) (United Kingdom). Vol. 8 [Issue 1] 218 – 233. ISSN 2348 0386.
Nyagadza. B (2019). Conceptual model for financial inclusion development through agency banking in competitive markets. Africanus: Journal of Development Studies (AJDS). University of South Africa (UNISA) Press. Volume 49. [Issue 2] 1 - 22. ISSN 2663-6522. doi.org/10.25159/2663-6522/6758. Sabinet (SA epub). 
Vingirayi. I., Nyagadza. B., Mavhunga. C & Munjeri. N. (2019). Customer Retention Strategies Effectiveness in the Zimbabwean Medical Industry: Perspectives from Cellmed Health Fund. European Journal of Business and Management Research (EJBMR). Vol. 4 [Issue 6]. DOI: doi.org/10.24018/ejbmr.2019.4.6.
Nyagadza. B, Kadembo. E. M. & Makasi. A. (2019). An application of impression management theory on corporate storytelling for branding in examining internal stakeholders’ corporate brand perceptions. Retail and Marketing Review (RMR). University of South Africa (UNISA). Vol 15. [Issue 2]. ISSN: 1817-4428. DHET Accredited. Sabinet (SA epub).
Nyagadza. B & Nyauswa. T. (2019). Parametric insurance applicability in Zimbabwe: a disaster risk management perspective from selected practicing companies. Insurance Markets and Companies (IMC). Business Perspectives: Ukraine. Volume 10 [Issue 1], 36-48. DOI: 10.21511/ins.10 (1).2019.04. 
Nyagadza. B (2019). Marketing metrics applicability and practicality in banking. Journal of Global Economics, Management and Business Research (JGEMBR). International Knowledge Press (UK). Volume 10 [Issue 4] 209 - 224. ISSN: 2454-2504.
Nyagadza. B., Chodeva. T & Vingirayi. I (2018). Rebranding strategy affect on brand preference: Perspectives from a Zimbabwean corporate. Journal of Global Economics, Management and Business Research (JGEMBR). International Knowledge Press (UK). Volume 10 [Issue 3] 124 – 136. ISSN: 2454-2504. 
BOOK CHAPTER ACCEPTED FOR PUBLICATION

Nyagadza. B., Kabonga. I & Hlungwani-Machingo. P. (2019). An Anti-Global Apartheid Quest through Financial Inclusion in Zimbabwean Agency Banking. Eds: Warikandwa, Chiduza, Chitimira & Nhemachena ‘Governing Universalism or a Variant of Apartheid Particularism? Global Jurisprudential Apartheid as a 21st Century Question’.

PUBLISHED BOOK PROJECT

Nyagadza. B (2018). Impact of Public Relations on Students’ Enrolment: Insights from Zimbabwe. Book Project. ISBN: 978-613-9-88769-9. Brivibas Gatve 197, LV-1039, Riga, Latvia, European Union. Lambert Academic Publishing (LAP) - SIA OmniScriptum Publishing. German. Available on Amazon online store https://www.amazon.de/Public-Relations-impact-students-enrolment/dp/6139887690
PUBLISHED MAGAZINE ARTICLE

Nyagadza. B & Munyonga. M (2019). Corporate brand storytelling: a new channel for marketers. ZimMarketer - Official Magazine for the Marketers Association of Zimbabwe (MAZ). Available on: http://www.maz.co.zw/sites/default/files/ZimMarketer%20December%20Edition.pdf. December 2019 Edition Pages 29 – 32. 
INTERNATIONAL RESEARCH CONFERENCES PROCEEDINGS
Nyagadza. B (2019). Management’s perspectives on Marketing Metrics as barometers of business performance: A discourse with a Zimbabwean commercial bank. (Midlands State University International Conference on Sustainable Economic Transformation, Innovation and Governance in Emerging Economies. (Midlands State University Gweru main campus 6-8 February 2019). 
Nyagadza. B (2019). Search engine marketing and social media marketing predictive trends: an agile digitally ‘SMART’ marketing strategy development. (Midlands State University International Conference on Sustainable Economic Transformation, Innovation and Governance in Emerging Economies. (Midlands State University Gweru main campus 6-8 February 2019). 
Nyagadza. B (2019). Nexus between external stakeholder collaboration and marketing function as panacea to Zimbabwean banks survival (Midlands State University International Conference on Sustainable Economic Transformation, Innovation and Governance in Emerging Economies. (Midlands State University Gweru main campus 6-8 February 2019). 
Nyagadza. B & Makasi. A (2019). Impact of Public Relations on Students’ Enrolment: Evidence from Chitungwiza Private Colleges. (12th Zimbabwe International Research Symposium (ZIRS). Harare International Conference Centre (HICC) 13-15 February 2019). ISBN: 978-1-77906-593-3. 
Chibade. T & Nyagadza. B (2019). Children’s Obesity and Fitness levels relationship: Harare Northern Central District survey. (12th Zimbabwe International Research Symposium (ZIRS). Harare International Conference Centre (HICC) 13-15 February 2019). ISBN: 978-1-77906-593-3. 
Nyagadza. B (2019). Emotional labour effect on service quality: A Theoretical Framework Development. (12th Zimbabwe International Research Symposium (ZIRS). ISBN: 978-1-77906-593-3. Harare International Conference Centre (HICC) 13-15 February 2019).
Nyagadza. B (2019). Fostering financial inclusion development through agency banking in competitive markets: a conceptual model. (12th Zimbabwe International Research Symposium (ZIRS). ISBN: 978-1-77906-593-3. Harare International Conference Centre (HICC) 13-15 February 2019). 
Nyagadza. B (2019). The mega trending forces driving digital disruption: Digital vortex evolution. (12th Zimbabwe International Research Symposium (ZIRS). ISBN: 978-1-77906-593-3. Harare International Conference Centre (HICC) 13-15 February 2019). 
Vingirayi. I, Nyagadza. B & Dzenga. M (2019). Venture capital finance as an antidote to dimuniting SMEs. (12th Zimbabwe International Research Symposium (ZIRS). ISBN: 978-1-77906-593-3. Harare International Conference Centre (HICC) 13-15 February 2019). 

Nyagadza. B (2019). A critical literature synthesis and review of business green marketing strategies in an African context for environmental sustainability. (1st International Sustainable Strategic Supply Chain Management Research Conference Chartered Institute of Logistics and Transport (CILT) & Chinhoyi University of Technology (CUT) 17-18 December 2019. ISBN: 978-1-77929-830-0).
Vingirayi. I, Nyagadza. B & Chitanda. P. (2019). Service recovery influence on customer loyalty in banking industry: perspectives from a selected commercial bank in Zimbabwe. (1st International Sustainable Strategic Supply Chain Management Research Conference Chartered Institute of Logistics and Transport (CILT) & Chinhoyi University of Technology (CUT) 17-18 December 2019. ISBN: 978-1-77929-830-0).

Hapanyengwi. O, Nyagadza. B & Vingirayi. I. (2020). Embracing New Banking Innovations through ICT Firms Pursuing Growth in Emerging Economies: Practical lessons from BMS in Zimbabwe. 20th International Business Horizon-INBUSH ERA WORLD SUMMIT, February 18-20, 2020, Amity University, Sector – 125, Noida, Uttar Pradesh, India.
ACADEMIC JOURNALS REVIEWERSHIP
South African Journal of Business Management (SAJBM) https://www.sajbm.org. Reference: Chief Editor Prof. Mias de Klerk, University of Stellenbosch Business School. Phone: +27219184139, email: mias.deklerk@usb.ac.za and The Managing Editor: Dr. Lara Skelly, Phone +27(0)219184190, email: laras@sun.ac.za
Journal of Hospitality Management and Tourism (JHMT). Under the administration of Academic Journals (AJ). Reference: jhmt@academicjournals.org Website link: http://www.academicjournals.org.   
Journal of International Business Studies (JIBS). Website link:  http://www.jibs.net/ of the Academy of International Business, associated with Palgrave Macmillan, Michigan State University (MSU) (USA). Reference: Chief Editor Prof. G. Tomas Hult, hult@msu.edu
African Journal of Business Management (AJBM). Reference: Chief Editor Prof. João J. M. Ferreira University of Beira Interior (UBI), 6200-209 Covilhã, Portugal. Under the administration of Academic Journals (AJ). Website link: http://www.academicjournals.org. Email: review100@academicjournals.org 
African Journal of Marketing Management (AJMM). Under the administration of Academic Journals (AJ). http://www.academicjournals.org. Email: review100@academicjournals.org
Research Journal of Business and Economic Management. Reference: Chief Editor Prof. Datin Dr Suzana Sulaiman, Faculty of Accountancy, Universiti Teknologi Mara, Malaysia. Website link: https://integrityresjournals.org/journal/RJBEM. Email: rjbem@integrityresjournals.org
ACCEPTED RESEARCH PAPERS 
Nyagadza. B. (2019). Responding to change and customer value improvement: pragmatic advice to banks. The Marketing Review (TMR). West Burn Publishers. Scotland, United Kingdom (UK). (Accepted for publication).
Nyagadza. B. & Makasi. A. (2019). Corporate Storytelling for Branding: A new strategic paradigm beyond general marketing phenomenon. The Marketing Review (TMR). West Burn Publishers. Scotland, United Kingdom (UK). (Accepted for publication).
Nyagadza. B, Dzenga. M & Vingirayi. I (2019). Venture capital finance as an antidote to dimuniting SMEs. Amity University Journal of Entrepreneurship (Accepted for publication).
MANUSCRIPTS UNDER REVIEW IN GLOBAL JOURNALS
Nyagadza. B, Kadembo. E. M & Makasi. A. Corporate storytelling for branding and perceptual influences of internal stakeholders. Communicatio. UNISA Press/Taylor & Francis.
Nyagadza. B. Search engine marketing and social media marketing predictive trends. Journal of Digital & Media Policy.
UNIVERSITY ACADEMIC MODULES AUTHORSHIP 
Nyagadza. B (2019). Applied Marketing Metrics (MCMS 513) module for Master of Commerce (Marketing Strategy) Degree (Zimbabwe Open University). A total of 10 Units with 175 Pages (at editorial stage).
Nyagadza. B (2019). Political Marketing Strategy (MCMS 509) module for Master of Commerce (Marketing Strategy) Degree (Zimbabwe Open University). A total of 10 Units with 144 Pages (at editorial stage).
Nyagadza. B (2019). Branding Strategy (MCMS 506) module for Master of Commerce (Marketing Strategy) Degree (Zimbabwe Open University). A total of 10 Units with 141 Pages (at editorial stage).
WORK-IN-PROGRESS BOOK PROJECT
Nyagadza. B. Burning Desire. Book on personal branding and development. 
UNIVERSITY AND COMMUNITY SERVICE 

MARONDERA UNIVERSITY OF AGRICULTURAL SCIENCES AND TECHNOLOGY
· Developed full Bachelor of Science Honours (Agro-Tourism) Degree program modules outline.

· Contributed to the ZIMCHE’s Minimum Body of Knowledge (MBKs) for the Bachelor of Science Honours Digital Marketing Degree program modules outline.

· Member of the MUAST Strategic Marketing Committee.

· Short Courses Program Coordinator for the Faculty of Agribusiness & Entrepreneurship. 

· Faculty of Agribusiness & Entrepreneurship Representative for the Marondera Agricultural Show Mashonaland East Provincial chapter.
· Facilitated in Faculty Agribusiness & Entrepreneurship Workshop on Industrial Attachment: topic ‘Choosing the best place for attachment’ held on the 14th of November 2019.
· Sports Coordinator for the university wide MUAST Annual Health and Wellness Day 2019. 

· Agribusiness & Entrepreneurship Faculty Board Member.

· Supply Chain Management and Marketing Departmental Acting Chairperson.
· Supply Chain Management and Marketing Departmental Board Member.
· Supply Chain Management and Marketing Departmental Examination Board Member.
· Program Coordinator for the Bachelor of Science Honours in Digital Marketing Degree program.
· Academic Bulletin Committee member.

· Faculty Planning Committee member.
· Business Development incubation and facilitation of the collaboration between MUAST & TelOne Centre for Learning in offering the Bachelor of Science Honours Digital Marketing Degree program in Harare.
REFEREES
Dr. Clever Gumbo (Ph.D)
Acting Dean, Faculty of Agribusiness & Entrepreneurship

Marondera University of Agricultural Science & Technology (MUAST)
CSC Complex, Marondera, Zimbabwe
cgumbo@muast.ac.zw; cgumbo2015@gmail.com 

(+263 785 143 792)

Prof. Ernest Musungwa Kadembo (Ph.D)

Associate Professor, Richmond The American International University in London, 
London, United Kingdom 

ekadembo@yahoo.com, ekadembo@hotmail.com, 

(+0044 161 345 9898, +0044 7710989048)

Dr. Africa Makasi (Ph.D)
Senior Lecturer, Namibia University of Science and Technology (NUST) 

Harold Pupkewitz Graduate School of Business (HP-GSB, Namibia)
Namibia
africa.makasi@yahoo.com 

(+263 776 162 165)
Mr. Ishumael Vingirayi

The Harare/Chitungwiza Region, Programme Co-ordinator, Marketing Management Department
Faculty of Commerce, Zimbabwe Open University (ZOU)
TelOne-Post Office, Julius Nyerere road, 
Harare, Zimbabwe
ivingirayi2009@gmail.com

 (+263 774 070 075)
Declaration 

I certify and authenticate that the information provided in this resume is truthful, factual and valid, at the time of print.

Signed: Nyagadza Brighton (ACIM).
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